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About Cornerhouse

Cornerhouse is Greater Manchester’s international centre for cinema and contemporary visual art where audiences, artists and filmmakers are brought together to experience and debate cultural practice and ideas through a unique programme that aims to stimulate, entertain and inform.

We welcome over 500,000 visitors to our buildings every year and have a turnover of £2.5m.

“Cornerhouse has had, and continues to have, a multiple impact on

Manchester:

· It changed the face of Manchester when it opened in 1985

· It makes a massive contribution to the cultural economy

· It has helped shape the careers of many contemporary cultural producers

· It is a focus for creativity

· It puts Manchester on the international stage

· It is a centre for innovation

· It provides a vital contemporary critical forum

· It is one of the most significant and valued social and cultural hubs in Manchester”

Morris Hargreaves Macintyre, Impact Study

“It’s wonderful to see how Cornerhouse has been transformed. It’s become a vibrant social place as well. That’s all part of the whole cinema experience: somewhere to meet and talk about films as well as watch them. It’s crucial to have these kinds of places really. I always think the only good thing you can ever do, as a filmmaker, is to hope that there is someone sitting out there in the audience who actually ends up becoming a filmmaker. The new generation of young filmmakers is out there waiting to take over and a place like Cornerhouse allows that person to sit there and dream.” 

Danny Boyle, artist & patron.

“If it wasn’t for Cornerhouse I wouldn’t be where I am today. I showed three pieces in a group show, Louder Than Words, in 1991 and I’ve not even had time to stop for a cuppa ever since.” 

Damien Hirst, artist & patron

For more information about what we do visit our website at www.cornerhouse.org
Vision for the Future
Cornerhouse is working to make a step change in the quality of work we present and funamentally change the way we work to make the organisation more innovative and open. This new strategy is needed to reflect the way artists, filmmakers and audiences are engaging in the Wed 2.0 world  where the boundaries between producers and consumers is becoming increasingly blurred. Our research and thinking to date can be found on our website under The Art of With.

The core of the strategy is as follows:

· Programming in an integrated way across film and visual arts with engagement in the programme seen as central
· Developing innovative partnerships to increase the quality of the programme and increase risk taking by sharing the risk more widely
· Expanding the digital footprint of Cornerhouse to engage a wider audience
· Increasing the impact of the work of Cornerhouse on the Knowledge Economy,

· Becoming more commercially focused and effective as state funding for our work becomes squeezed
· Adopting open working practices at the core of the new strategy and making this central to delivering an integrated, innovative and risk taking programme.  (Open in this context means creating a way of working where there is a continuous and open dialogue between audiences, staff and artists about ideas and this dialogue helps to shape and redefine what Cornerhouse does.)
Presenting great art and film is the starting point for what we do.  However, audiences are much more concerned with overall ‘experiences’ than ‘products’.  Cornerhouse audiences also have a reasonably consistent view of the organisation’s brand values.  To ensure on-going business sustainability Cornerhouse must ensure that all aspects of the ‘experience’ are in line with or better than customer expectations.  Their experience on-line is as important in the venue.  Their experience in the café is as important as their experience in the galleries and so on.  If we overlay the current trend for more people to become active participants, either becoming producers through making films or art or critics through blogging or micro blogging or simply have a dialogue with the programmers, then it becomes clear that Cornerhouse has to pay close attention to the total experience and ensure all team members are engaged in making this excellent.

The ultimate overall aim continues to be that the process leads to the creation of new, high quality and innovative programmes that engage and grow audiences.
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This Opportunity
We are looking for a Marketing and Communications professional to lead our small team in ensuring that we are:

· retaining and growing audiences

· meeting income targets

· increasing awareness of what we do with stakeholders and peers

· ensuring the whole staff team knows what we are doing

· playing an active part in developing audiences

· innovating in our marketing and communications work

The Marketing and Communication team includes Communications Manager (PT), Producer (Digital Media Content) and Communications Co-ordinator. You will work closely with our Programme & Engagement team and also with the Operations, Finance and Publications teams.
Cornerhouse has consistently been a leader in developing marketing and communications tools and strategies in the arts sector and this is something that we intend to continue and feel is necessary.

This is an opportunity to make a difference and help to ensure the long-term sustainability of an established and valued arts and curltural brand. It is also a role where the successful candidate can make a mark in arts communications and marketing locally, regionally and nationally. It is not  job for the faint hearted or 9-5 clock-watcher. We face similar challenges to all arts organisations and businesses in difficult economic circumstances, i.e. tough targets and limited resources. However, we are faring well, through strong programming and communications innovation with growing audiences. If you can play a key part in continuing this growth then this may be the opportunity for you.

This is an exciting time for us with important partnerships with Manchester International Festival, Abandon Normal Devices Festival and The Corridor Partnership together with our 25th Anniversary in October. For the right person this is a great time to be part of our team.

Our Ideal Candidate

We want a dynamic self-starter who can work miracles on relatively small budgets, better to be clear up-front! You will be equally at home writing copy, procuring design, working with social media, developing our website, rolling your sleeves up to stuff envelopes or set up for a sponsors’ event. Being part of an effective team will be second nature to you.

The right candidate will have a track record in marketing and communications, across PR, print and on-line, having worked in this area for 5 years. This may not have been working in the arts. You will have experience of campaign planning and implementation and enjoy both. You will also have a good knowledge of, or interest in, contemporary visual arts and/or cinema. You will have a good eye for detail, deisgn, copy and implementation, and be obsessed with getting things done. 

Finally, you will be ambitious and see the opportunity this post presents for your future career or you may be at a stage in your career where you want to work in a challenging art/film organisation.
Application Procedure

Please complete a Cornerhouse application form (including the Equal Opportunities questionnaire) and tell us how you meet the Person Specification in Section 6 at the end. Please note that Cornerhouse will ONLY accept hard copies of the application form that must be received by the date specified. Email applications will not be accepted.

The deadline for applications is 12.00noon on Tuesday 13 April. 
Interviews will take place on Tuesday 20 April.  

If you have not been contacted by this date, please assume that your application has not been successful. All short-listed candidates will be invited by phone or email.
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Responsible to:
Director and Chief Executive

Responsible for:
Marketing and Communications Team

Purpose:
The Head of Marketing and Communications works with the Management Team to create and deliver an effective approach to audience development and business financial sustainability through marketing and communications activity.

Main Duties:

1. To work with the Management Team to create an effective plan for marketing all of the Centre's activities, services and facilities.

2. To be responsible for the application of Cornerhouse branding guidelines across all media.

3. To be responsible for the delivery, implementation and monitoring of marketing and communications materials in support of campaigns including print, digital content, web, social media and press/media relations.

4. To work with the Programme and Engagement Team to raise the national and international profile of the programme and to achieve attendance, box office and earned income targets.

5. To devise and oversee audience development strategies in conjunction with the Programme and Engagement Team.

6. To work with the Development Officer to deliver sponsors' and funders’ branding and acknowledgement requirements.

7. To control the Marketing and Communications budget and meet agreed targets.

8. To develop and manage internal communications.

9. To lead the Marketing and Communications Team and to manage the work of team members.

10. To work with Marketing and Communications Team and Front of House staff to ensure a high standard of presentation of publicity and signage within the building.

11. To work with the Commercial Director and Operations Director to identify and promote business development opportunities, which are appropriate to Cornerhouse’s artistic activity.

12. To report, advise and assist the Director on marketing and communications issues.

13. To work with the Programme and Engagement Team to monitor and evaluate attendances at, and levels of use of, the centre's activities and services and to develop strategies to increase attendance.

14. To represent Cornerhouse regionally and nationally at appropriate professional forums.

15. To undertake any additional duties as required by the Director.


	
	ESSENTIAL
	DESIRABLE

	
	
	

	QUALIFICATIONS AND TRAINING
	Degree or equivalent
	Professional marketing/media relations qualification

	
	
	

	SPECIALIST KNOWLEDGE
	Devising and implementing marketing and communications plans in the arts.
	On-line and relationship marketing

	
	
	

	
	Audience development practice
	

	
	
	

	
	Marketing and communications campaign planning and implementation using a variety of marketing tactics including print and e-based communications media
	

	
	
	

	
	Data protection legislation
	Knowledge of contemporary visual arts and cinema

	
	
	

	
	Disability Discrimination Act and its application to marketing communications
	

	
	
	

	EXPERIENCE
	Minimum of 5 years working professionally in marketing and communications
	Preparing and presenting reports

	
	
	

	
	Implementing innovative marketing and audience development campaigns that have demonstrably grown audiences
	Box office systems and database marketing

	
	
	

	
	Experience of managing print production and on-line design
	

	
	
	

	
	Budget setting and budgeting control
	Managing and growing a membership scheme

	
	
	

	
	Experience of devising, working to and meeting sales targets
	Devising and implementing marketing strategy in an arts context

	
	
	

	
	Experience of working in, and contributing to, a team
	

	
	
	

	
	Experience of supervising and motivating a small team
	

	
	
	

	PRACTICAL SKILLS
	Computer literate in word processing and use of spreadsheets, database programmes, web browsers and social networking sites
	Ability to use Microsoft packages

	
	
	

	
	Excellent communications skills both written and verbal
	A good copywriter/editor for both print and web.

	
	
	

	
	Ability to understand and interpret market research
	

	
	
	

	
	Numerate
	

	
	
	

	DISPOSITION & ATTITUDE
	Understanding of, and commitment to, customer service
	Creative approach to work and problem solving

	
	
	

	
	Excellent interpersonal skills
	

	
	
	

	
	A dynamic self-starter who can organise workload, prioritise and get things done
	

	
	
	

	
	Ability to work on own initiative
	

	
	
	

	
	Ability to work under pressure and meet deadlines with good humour
	

	
	
	

	
	Ability to liaise, communicate and inspire confidence effectively at all levels
	

	
	
	

	
	Understanding of and commitment to Equal opportunities
	

	
	
	

	PERSONAL

CIRCUMSTANCES
	Able to work flexible hours with reasonable notice
	

	
	
	

	
	Able to undertake regional and national travel
	



Cornerhouse has a Staff Handbook that provides full details of all terms and conditions of employment as well as staff benefits.  The following are the main terms of employment as apply to the above post.
Salary scale


£25,215 - £30,204
Hours of work
Cornerhouse has a standard working week of 40 hours inclusive of meal breaks.


Exact hours of work as required by demands of the post.


Overtime payments will not be made, however time off in lieu, with the agreement of the CEO, will be available to cover any additional hours worked.

Probationary period
3 months

Period of notice
1 month will apply to both employer and employee 

Holidays
25 days per annum plus statutory holidays

Pensions
Cornerhouse operates a company pension scheme that is available to all staff

TERMS AND CONDITIONS OF SERVICE


HEAD OF MARKETING AND COMMUNICATION








JOB DESCRIPTION


HEAD OF MARKETING AND COMMUNICATIONS





PERSON SPECIFICATION 
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